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1. Ubiquitous connectivity 

2. Mobile becoming integral to the marketing mix 

3. NFC – The phone becomes the wallet 
 
4. Location, location, location 
 5. Rise and rise of social shopping 

Introduction - LUMPS 
 

6. Big Data 

7. Personalisation of the web 

8. Digital advertising matures 



L - Location 

U - Ubiquitous 

M - Mobile 
 

P - Personal 
 

S - Social 
 



1. Ubiquitous Connectivity 

Experiences need to be developed and tracked across all devices 



1. Ubiquitous Connectivity 

MESSAGING 



2. Mobile becoming integral 

Mobile will be BAU on all campaigns 



2. Mobile becoming integral 

McDonalds Pick n’ Play! 
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3. NFC – The phone becomes the wallet 

Brands will experiment with NFC next year 



3. NFC – The phone becomes the wallet 

Google Wallet 
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Text 

4. Location, location, location 

Brands will experiment with location based services 



4. Location, location, location 

Foursquare Radar 
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5. Rise and rise of social shopping 

All products should offer consumers 
the opportunity to publically feedback 



5. Rise and rise of social shopping 

Choice Big Bank Switch 
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6. Big Data 

Data driving the digital economy 



6. Big Data 



7. Personalisation of the web 

One size does not fit all – brands need to develop dynamic 
landing pages and a matrix of creative based on who you are 



7. Personalisation of the web 

Minority Report – Personalised advertising 
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8. Digital advertising matures 

Agencies will continue to push through new  industry standards 



8. Digital advertising matures 

Agencies will continue to push through new  industry standards 



1. Experiences need to be developed and tracked across all devices 

2. Mobile will be BAU on all campaigns 

3. Brands will experiment with NFC next year 

 
4. Brands will experiment with location based services 

 5. All products should offer consumers the opportunity to publically 
feedback 

Summary of the trends 

 

6. Data driving the digital economy 

7. One size does not fit all – brands need to develop dynamic landing 
pages and a matrix of creative based on who you are 

8. Agencies will continue to push through new industry standards 




