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Introduction - LUMPS

1. Ubiquitous connectivity

5. Rise and rise of social shopping

7. Personalisation of the web

8. Digital advertising matures



L - Location

M - Mobile
P - Personal

S - Social



1. Ubiquitous Connectivity
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Experiences need to be developed and tracked across all devices
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1. Ubiquitous Connectivity
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McDonalds Pick n’ Play!



McDonald_s_Pick_n_Play.flv
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Google Wallet



Google_Wallet_Product_Launch_Short_Video_Presentation.flv
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Tate Modern
Wednesday, October 12 53 Bankside
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Swing by the Tate Modern? 3 of
your friends checked in recently!
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Hotel_connects_Facebook_with_tech_wristbands_for_social_media_crazy_clubbers.flv

5. Rise and rise of social shopping

All products should offer consumers
the opportunity to publically feedback




5. Rise and rise of social shopping

Campaigns |Email [Print 1A A | ERss

CAMPAIGNS  Money | Consumer protection | Sustainabiity | Food ing | Get i dates | Chemi | Past campaig

Homepage » Campaigns * Money * CHOICE Big Bank Switch * CHOICE Big Bank Switch

CHOICE Big Bank
Switch I0ANK

For more information
on the campaign,
please visit
maintained. onebigswitch.com.au

L

Thanks for your interest in the CHOICE Big Bank Switch. Offers will be announced
state by state to ensure demand can be managed and customer standards

>

Updated: 28 Sep 2011 | Author: Christopher Zinn | sz : Member rating

Inside this report:
01.0ffers now open

01 Offers now open
One Big Switch (OBS) is ready to put mortgage 02 FAQs
offers to the 40,000 people who registered their 02 Your stories

interest in the Big Bank Switch. . .
. . 04 Contact Big Bank Switch

51 | View as one page
@ Add to favourites
aBANK
SWITCH

Choice Big Bank Switch

The offers will be announced state by state to
ensure demand can be managed and customer
standards maintained; all offers will include a

genuine group discount.

Those who registered will receive emails and will
need to weigh up whether the offers are right for
them. They are encouraged to shop around using
trusted websites and online tools, and to seek

independent advice.



Coca_Cola_and_Facebook_Promoting_RFID_Wristbands__Chips__to_Teens.flv
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6. Big Data
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Headline Library

1. Travel Insurance
2. 5zfe and Secure
3. Aates

Imzpe Lizrary
1.0Image 1
2. Image 2
3. Image 3
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Call to Action Liorary
1. Explore

2. Find out mare

3. lain Now




7. Personalisation of the web
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One size does not fit all — brands need to develop dynamic
landing pages and a matrix of creative based on who you are
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7. Personalisation of the web

Minority Report — Personalised advertising



Minority_Report___Personal_Advertising_in_the_Future.flv
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8. Digital advertising matures
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Agencies will continue to push through new industry standards



8. Digital advertising matures




Summary of the trends

1. Experiences need to be developed and tracked across all devices

5. All products should offer consumers the opportunity to publically
feedback

7. One size does not fit all — brands need to develop dynamic landing
pages and a matrix of creative based on who you are

8. Agencies will continue to push through new industry standards






