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TIPS for writing a winning entry

Start early

· Obvious - but we’ve all cranked one of these out last minute (and it generally shows!).
Tell a story

· Don’t simply talk about doing a lot of media stuff but create an engaging read
· As NGen requires all entries to respond to the same brief so you must make it stand out

· Compelling, convincing and ideally interesting!!

· What is the case or argument you are trying to build? - Build a case for why yours is the pinnacle of our craft

· Judges wade through a lot of entries on the judging day so again make it a powerful read
Structure

· Your entry is assessed against very specific criteria so it might be an idea to craft your submission against these criteria. This also helps the judges to easily allocate their scores 
· Understanding the Task is 10%

· Understanding the Insight is 10%

· Response to the Brief is 70%

· Articulation is 10%
· Ensure your Executive Summary is effective in capturing the essence of the entry

· Ensure there is a well constructed flow of logic

· Make sure that the objectives link to the outcomes
· If you use charts make sure they are easily understood and kept in perspective

· Don’t make it difficult for the judges to recognise and award the natural brilliance of your work!

Creativity

· Imagination and innovation rewarded 

· How was yours wildly creative?  
· Challenge conventional wisdom
· Shatter paradigms
 Read, read, read

· Spell check, spell check and more spell check – not relying on the computer There is no winning formula but useful to explore structure and style of award winners. 
· Number of sources you can tap into:

· Within your agency – Management, previous case studies

· Award programs – MFA, Cannes  previous winning papers
Keep it simple
· Simplicity! The clearer your case the better 

· Don’t trip yourself over trying to make it sound too smart, put your thesaurus away 

· Nothing will work better than a clear, coherent, compelling argument  
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